
The Nettle Magazine
November 2007

edited by

David Congreave

The Nettle Magazine 2007 ©



Don’t Miss A Single Issue - www.thenettle.com 2

CONTENTS

THE NETTLE MAGAZINE NOVEMBER 2007 ________________________________1

Introduction ________________________________________________________3

EDITOR’S NOTE _______________________________________________________4

Godfather Marketing – The Last Word in Back Scratching __________________5

THE NETTLE MAGAZINE RECOMMENDS…_______________________________10

Viral URL __________________________________________________________11

MOVIES & CASH _____________________________________________________13

$50 - Cash Prize ____________________________________________________14

Win Die Hard 4.0 & Ocean’s Thirteen DVDs______________________________14

NOTABLE NEWS _____________________________________________________15

The Next Internet Millionaire: Episodes 6-10__________________________16

THE GENUINE ARTICLE _______________________________________________23

How to Create A Super Evangelist _____________________________________24

Embedding Google Maps in your web pages ____________________________26

Is Top Search Engine Result Page Ranking Enough? _____________________27

SOMETHING FOR THE WEEKEND _______________________________________32

Rendition__________________________________________________________33

The Comebacks ____________________________________________________35



Don’t Miss A Single Issue - www.thenettle.com 3

Introduction

Welcome to The Nettle Magazine.

You are free to distribute this PDF document, providing no
amendments are made. You are not, however, permitted to sell this
magazine. If this magazine has been sold to you, please report this by
emailing david@thenettle.com

To obtain a free subscription to The Nettle Magazine, please go to:

http://www.thenettle.com/sample.php

You can distribute this issue of The Nettle Magazine by saving a copy
on your hard drive, uploading it to your server and then sending
people to the URL of the PDF.

Alternatively, just direct people to:

http://www.thenettle.com/sample.php

or

http://www.thenettle.com/latest.php

and they can download it from our own servers.

If you have any questions about this or anything related to The Nettle,
please feel free to email David Congreave at david@thenettle.com.

The content of this document is for information only. Readers must make their own evaluation of the
suitability of the ideas presented. Readers must also make their own evaluation of any recommendations
of products and services by personally contacting the suppliers or advertisers and making decisions based
on the information that they provide.

This document may be used on this understanding and, consequently, the reader accepts that PayPerShop
Ltd cannot be held responsible in any way for the outcome of any decisions made.

Although great care has been taken in the compilation and preparation of this document to ensure the
accuracy of the information made available, Paypershop Ltd cannot in any circumstances accept
responsibility for errors or omissions, or for the results of decisions taken. The information given is never
legal advice and it is not warranted or guaranteed. Readers should not take any action based on
information in this document until they have considered the source documents and any further documents
to which they refer. If legal advice is required, a lawyer or accountant should be consulted. If you have
any questions, please contact david@thenettle.com or write to Paypershop Ltd, 11 Grange Park Grove,
Leeds, LS8 3BY
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Editor’s Note
David Congreave

In preparation for my forthcoming launch (Shameless Plug –
www.lucid-seo.com), I’ve been pursuing many joint venture partners
over the last couple of weeks.

The process got me thinking about the decision-making that goes into
these requests and the reasons why some requests are accepted over
others. Quite how this led me to thinking about the Godfather is a
mystery but, as an analogy, it works surprisingly well.

My new website launches on November 20th, so over the next few
months you’ll get a chance to obtain a ‘behind the scenes’ peek into
how the project developed. And, no doubt, a chance to learn from my
mistakes :-)

Happy Reading!

David Congreave is the editor of The Nettle Magazine. He lives in
Leeds and works for Paypershop Ltd, a small, family internet business.
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Godfather Marketing – The Last Word in
Back Scratching

It’s a little geeky, but every now and again I like to stop and think
about a common phrase or idiom that we use unthinkingly and find out
where it came from. Most phrases can be traced back centuries and
often the meaning is lost. Nevertheless, analysing a popular saying
can often be instructive.

The phrase, “You scratch my back and I’ll scratch yours” is well
understood to be about reciprocation. You do me a favour and I’ll do
you a favour in return.

But look closer.

What’s actually being communicated is a request for assistance, in
exchange for some kind of payment or favour. In internet marketing,
it’s called a Joint Venture.

Now I’m not going to waste your time with 1000 words on how to
write a joint venture proposal. This subject is as old as Methusaleh (A
Hebrew referred to in the old testament who is recorded to have lived
to the age of 969).

Instead I’m going to examine a different kind of joint venture that cuts
to the very heart of internet marketing.

Get this right, and joint ventures will become as easy as pie
(originated in 19th century America – apparently pies are very easy to
eat).

Back scratching, favours, reciprocation, whatever you want to call it is
about returning favours. Socially, returning favours is important and
so we usually grow up with a natural inclination to do so.

Someone does something for us and we do something in return.

Where it gets interesting is looking at why some trading of favours end
after one exchange, but others cycle on indefinitely.

If you’re on the lookout for it, you’ll see examples of this everywhere.
One of my favourites is in the opening scene of the movie “The
Godfather”.
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‘Bonasera’ asks the Godfather to help him obtain vengeance on two
men who assaulted his daughter. The Godfather objects because,
even though his wife is godmother to Bonasera’s only child, he never
before sought his counsel, or even invited him to his home for a cup of
coffee.

Distressed, Bonasera offers the Godfather money to perform this
favour. The Godfather is offended by this suggestion, but eventually
agrees to help in exchange for Bonasera’s ‘friendship’.

“Some day, and that day may never come, I'll call upon you to do a
service for me.”

Watch opening scene of ‘The Godfather’ on YouTube

(WARNING: Contains mild expletive and description of violence)

Notice that Bonasera starts off by asking for a favour (murder) in
exchange for money, but finally agrees to a favour (‘justice’), in
exchange for a possible, undisclosed favour, at some point in the
future.

Think about what that means for a moment.

Bonasera wanted a straight swap – murder for money. He believed
that would accomplish his goal and, at the same time, relieve him of
any further debt to the Godfather.

Instead, he finishes up with an agreement for vengeance to be carried
out in exchange for now being in the Godfather’s pocket.

Interestingly, the Godfather hints that if on a prior occasion, Bonasera
had showed friendship toward him, he would have carried out the
favour with no strings.

Of course, if you’ve seen the film, you’ll know it’s never as straight-
forward as that. But the concept of friendship being a ‘favour’, is very
real.

Most of us would readily agree that if a good friend needed our help,
we’d provide it without hesitation or expectation of return. We may
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not think that this applies to the concept of ‘back scratching’, but when
we help a friend, we are actually providing that assistance in exchange
for the companionship that has been given in the past.

Under those circumstances, the word ‘favour’ is slightly misleading,
but there’s no doubt that reciprocation is taking place. It’s automatic
and altruistic, but it’s still a form of reciprocation.

Now apply that to internet marketing.

There are many occasions when we request favours from other
marketers (information, feedback, beta testing, affiliate promotions,
etc) and we often do so by proposing a straight swap.

A service in exchange for money, a joint venture in exchange for
commission, copy writing in exchange for graphic design, and so on...

These are all different kinds of joint venture, but notice that they all
intended to be a straight, ONE TIME, swap.

Just like Bonasera, we have in mind a fair exchange that concludes
once the transaction has taken place.

And, in practice, this concept is as keen as mustard (that’s an easy
one – mustard has always been recognised as a spice that adds zest to
a meal).

But there is a better way.

What if you could make the switch from being Bonasera, to being the
Godfather? Without the murder, corruption and sudden death,
naturally.

What if everyone with whom you engaged in some mutual ‘back
scratching, instead of feeling that a fair exchange had taken place, felt
that they STILL owed you a favour?

Can you see the possibilities?

The application is simple. Each time you get an opportunity to help
someone out, where possible, do so without accepting anything in
return.

And this works best when the person you are helping is expecting or
offering something in exchange.
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For example, if someone is asking for some help with something in
exchange for a small fee and you know the job will only take you 20-
30 mins, offer to do it for free.

If someone is asking for a swap and you can afford it, give it away
instead.

If someone invites you to do a joint venture and you know the likely
commission you’ll earn is negligible, email your list WITHOUT the
affiliate link and let them use the recommendation as part of their
marketing efforts.

Another twist on this is to ‘over deliver’. If you agree to do a favour
for someone, go that extra mile. If they ask for a product review, give
them feedback AND write a testimonial they can use. If they ask for a
written testimonial, record a video instead.

Of course, your generosity needs to be genuine. It will do you no good
to literally tell the person that they now owe you a favour or to
demand reciprocation at a later date.

You can gently remind a person about your past assistance if you feel
it’s necessary, but it’s far better – and easier – to develop a generous
spirit and be helpful to as many people as you can, as often as you
can.

These little bits of reciprocation that you are owed can build up
collectively. In time, people will talk about you as being as straight as
a die (that’s ‘straight’ as in ‘true’. Even centuries ago, dice were made
with smooth, even sides).

Don’t expect this to happen overnight. Building a reputation takes
time, but the benefits make this well worth the effort.

If you want to speed up the process, then combine this approach with
the tactic that the Godfather originally suggested. If you can make
friends in the internet marketing world, then the reciprocation in this
circle becomes limitless.

There are a small handful of people in this industry who I’ve developed
close ties with. They could come to me and request just about any
favour and I would find it almost impossible to turn them down.
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If you can develop these kind of relationships, then you’ll score so
many joint ventures you’ll be as happy as Larry (specifically Larry
Foley – an undefeated boxer in the 19th century).

Forums are a good place to make these kind of acquaintances. A
faster way is to attend an off-line marketing event such as a seminar
or workshop. Networking of this kind is as much about friendship as it
is about business.

And as we’ve already seen, favours among friends are really just a
natural form of involuntary reciprocation.

Who would have thought that basing your marketing style on the
Godfather could be so ethical?

As long as you don’t go beyond the opening scene of course…
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The Nettle Magazine
Recommends…

David Congreave

Each month The Nettle Magazine recommends the best home
business related products we’ve had the opportunity to review.

No hype. No hard sell. Just honest reviews.

Only the BEST products get The Nettle Magazine seal of approval.
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The cloaked link is created by combining your own unique name (in
this case I went with 'thenettle') and the keyword that you assign to
that particular link.

And there are no restrictions on the number of words. You can have
as much fun as you like. How about:

http://viralurl.com/thenettle/ViralURL Rocks The
House Man

Or more appropriately,

http://viralurl.com/thenettle/Are Your Affiliate Links
Being Stolen

Get the idea?

ViralURL offers the complete package and does so in style, but it’s this
extra touch that makes it worthy of recommendation.

Sometimes it’s the little things that make all the difference.

ViralURL – Click HERE for your free membership
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Movies & Cash

Enter our great competitions for the chance to win cash prizes and
the latest DVD’s.

Competition Prizes In This Issue:

Die Hard 4.0 – DVD

Ocean’s Thirteen – DVD

$50 - Cash Prize
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$50 - Cash Prize

To enter this competition, simply email your full name and PayPal
email address to david@thenettle.com with the subject line “Issue 41
– Competition”. One reader will be drawn at random and $50 will be
sent to their PayPal account.

Win Die Hard 4.0 & Ocean’s Thirteen DVDs

To enter this competition, all you have to do is take out a free
membership with ViralURL before 30th November 2007.

Click the link below and follow the instructions to complete your
registration (it takes about two minutes).

Finally, forward a copy of your ‘welcome’ email (be sure to remove
username, password and any other information you don’t wish to
share with me) to david@thenettle.com.

Competition – Go to ViralURL



Don’t Miss A Single Issue - www.thenettle.com 15

Notable News

There are more headlines in the IM industry in one day, than most
niches manage in a month. Here are just a handful of the most
notable items from the last few weeks.
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The Next Internet Millionaire:
Episodes 6-10

The last five episodes have continued the
recent trend of making the contestants
look, for the most part, like complete
buffoons.

To make matters worse, the two most (in
my opinion) intelligent contestants have
been eliminated.

I know that this may be partly down to
some wicked editing, but still, it’s not hard
to envisage Joel crying himself to sleep at
night as he contemplates what kind of
disastrous JV is going to come out of this.

Of course, when you’re rich enough to be
able to dry your eyes with crisp one-
hundred dollar bills, it can’t be all bad.

Last month I predicted that in Episode 6 Laura would survive
elimination once again. I was correct, but only because there were no
eliminations in this episode (the results of the challenge being carried
over to Episode 7).

Nico won immunity (again) by making more money selling popsicles
than everyone else. The backdrop for this challenge was some kind of
‘fun run’ but, unfortunately, the organisers hadn’t been warned in
advance that ‘The Next Internet Millionaire’ would be filming in their
vicinity.

More than one of the contestants were asked to leave the area for
unsolicited selling. Oops!

It also didn’t help that the popsicles were nasty looking things that no-
one in their right mind would buy. Still, Nico, who looked right at
home selling things out of a box, had no problem making a chunk of
cash and earning the right to advertise Hacker Safe.
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After a lecture from Brad Fallon (Who Laura thinks is ‘hot’. Seriously,
Laura should have her own show), the main challenge was revealed to
be an EBAY contest.

After scouring a succession of garage sales, the teams had to choose
some items to sell on EBAY, with the winner being whoever made the
most money.

Pending the results of the 24-hour EBAY sale, Joel took the contestants
on a night out drinking. Naturally, Laura insisted that this was the
event she was best qualified for and set out to prove it.

Cue shots of Laura doing shots off the bar, followed by shots of Laura
drinking, followed by shots of Laura talking about drinking, followed by
more shots of Laura drinking, and finally Laura trying to play darts.

If Joel had set the challenge of drinking and engaging in clichéd
drunken behaviour, Laura would have won hands down (although
some of the other contestants put in a strong effort).

Sadly for Laura, there was nothing to win here and she would finally
head out of the contest in…

Episode 7

Some may think my insistence that the contestants are not the most
internet-savvy people in the world is harsh, but even I was surprised
that BOTH teams managed to make a loss on their EBAY listing.

Joel called it a ‘debacle’ which was probably, in part, influenced by the
fact that one of the teams managed to spell Coca-Cola incorrectly in
the listing title.

Oh dear!

Laura took the fall for this one, probably not because she performed
worse than anyone else, but she had become such a fixture in the
elimination room that one of the chairs had her name laminated into it.

Well done Joel for having the ‘steel’ to do it. The show will be less
interesting in her absence, but it was the right decision.

With the elimination out of the way, Joel announced to the contestants
that for this episode only, EVERYONE was going to be immune from
elimination.
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I pondered on the reason for this twist until I was presented with the
image of the contestants donning their ‘Hacker Safe’ T-shirts en
masse.

Things became increasingly abstract as the contestants went for a
walk, had a pep-talk from PepperJam CEO, Kristopher Jones (who
helped the team view their bowel movements in a whole different
light), played a series of ill thought-out ‘team’ games and finally
kidnapped and tortured Nico’s pet monkey.

This last scene was incredibly amusing and the episode is worth
watching for this part alone.

Episode 8 was notable for an intense immunity challenge and, for the
first time, Joel getting an elimination completely wrong.

The opening challenge was a competition to perform a series of
internet searches, with the slowest performer eliminated from the
contest.

The twist was that the losing contestant could pay an e-commerce chip
to remain in the game. Jason Marshall did this in the first challenge,
but after finishing last in the second race, decided to cut his losses.

Nico had built up a large stack of e-commerce chips (most of the
eliminated contestants had chosen to give him their chips) but
managed to burn through every last one and still lose the challenge.

Ultimately Jaime went the distance and received immunity, an
achievement that probably saved her from elimination in this episode.

The main event called upon the teams to come up with a theoretical
marketing strategy for Mike Filsaime’s, Instant Buzz. Joel seemed
pleased with the results even though some of the contestants seemed
less than happy.

With Jaime safe from elimination, it would come down to a choice
between Nico and Charles. I have a feeling that if it wasn’t for the
Hacker Safe shirt, Jaime would have been the one to leave, however it
was Nico that was eventually rejected.

Filsaime correctly noticed that after losing the opening event (and
losing all his chips in the process), Nico appeared to have slumped.
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Joel picked up on this observation and decided he couldn’t keep a
contestant who acted as if he had already been beaten.

This was a terrible decision as Nico had been, far and away, the
strongest and most consistent performer over the entire show. And
this is before you factor in the knowledge that he is also one of the
most popular among the contestants and probably with many of the
viewers.

Interestingly, Filsaime said in one of his own emails that he thought,
initially, Joel had made the wrong choice but that ultimately he had got
it right.

I think that Filsaime’s first instincts were right and Nico should have
been afforded another chance based on his overall performance.

There’s no doubt in my mind that if Nico had been allowed to continue,
he would have bounced back by the next morning.

It’s possible that Nico was also affected by Jason’s accusation that he
was breaking the rules in the opening event. There didn’t seem to be
any malice in Jason’s challenge, but Nico was clearly upset by it.

With the strongest competitor out of the running, the field was opening
up.

Episode 9 revealed the final use for the ecommerce chips – to vote
for the contestant that should receive immunity for that day.

Forget the fact that this was the most mundane moment of the show
to date, this was a kick in the teeth to everyone who had managed to
hang on to their chips. Since you couldn’t vote for yourself, this meant
that those with the fewest chips were provided with an advantage over
those that had hoarded.

The contestants were asked to monologue as they privately considered
where to spend their chips. It would have been nice to see one of the
contestants say ‘hmm, for the best chance of winning I should just
dole out my chips evenly and hope that someone drops their stack into
my pot’, but everyone played along.

In fact Alisande seemed to think that this was an open invitation to
bare her soul and we were treated to over four minutes of waffle that I
have a feeling was cut down from about four hours.
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A little extra drama was added when it was revealed that Thor had lied
about how many chips he had remaining (he had 4, but he claimed to
the other contestants to only have 2). Jason – who must have some
freakish computer of a brain to figure out that there were 2 chips
missing – called ‘foul’ and Thor confessed to his evil.

Jason was not happy and Thor now associates Hacker Safe with the
guilt of winning through devious means.

I’m not sure which is more disturbing; Jason’s outrage over such a
trivial deception or Thor believing that hiding 2 of his chips was a
worthwhile strategy.

The main challenge was a forgettable copy writing competition.
Alisande, Thor and Jason went into the elimination room and guest
judge, Ray Edwards called Alisande out for taking credit for someone
else’s work.

Hard to say if that was the deciding factor or not, but Alisande was the
one to leave the show.

Alisande claimed she misunderstood the question that led to her
allegedly taking the acclaim for someone else’s success. I wouldn’t
like to say if that’s the case or not, but I would have been content to
eliminate her for the depressingly dull speech she made at the
beginning of the show.

But, just when I thought I’d seen the last of her, she returned in
Episode 10 via webcam, accusing Jason of leaving out some of her
work on the team challenge.

Jason, who has never been hesitant to point the finger when he
suspects ‘foul play’ was extremely put out by these accusations.
Rightly or wrongly, this was a bad move by Alisande who only
succeeded in coming off as a sore loser.

Of course, I had no idea that this was the start of Jason’s meltdown…

After claiming (in Episode 9) to have learned an important lesson
about honesty, Thor went on to contest the main challenge of Episode
10 of driving traffic and links to a charitable blog by going into chat
rooms and pretending to be a “not too hot” chick called Sarah
Johnson.

Seriously – I couldn’t make this up.
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Blogging Supremo, Dave Taylor, wasn’t impressed with this strategy,
no doubt feeling empathy for the frustrated internet geeks out there
who felt a real connection to Thor’s alter ego.

Both teams drove a miniscule amount of traffic and links in the eight
hours allotted. Bound by rules that prevented them approaching
existing contacts directly, both teams had to play from scratch which
they found tough.

I would have been inclined to tap some traffic exchange owners for
some credits in exchange for some free publicity or simply out of the
goodness of their heart. A few hundred visits from traffic exchange
users would have made for an easy victory.

Anyway, Jason and Thor wound up in the elimination room and Thor
was again questioned about his recent deceptions. As trivial as they
may seem from a distance, Jason was clearly having a hard time with
this.

A strained argument between Thor and Jason broke out with Jason
clearly feeling very unhappy with accusations being made against him.

I honestly believe at this point that Joel was inclined to eliminate Thor
and use his fibs as a proverbial ‘last straw’. However, before he got to
that point, Joel employed his usual strategy of hinting why each
contestant should fear for his place.

Unfortunately, but not necessarily unfairly, Joel chose to trivialise
Jason’s concerns about Troy’s deception. This pushed Jason totally
over the edge and he launched into a rant, essentially accusing Joel of
not taking the competition seriously.

I think Joel had sympathy for Jason, but it was for naught as Jason
decided to remove himself from contention.

Credit to Jason for sticking to his principles, but I think he over-
reacted. If he’d held his righteous anger in for a few more moments, I
think we would have seen Thor on his way home.

He may have dropped off some in recent episodes, but with Nico gone,
Jason still looked to be the strongest competitor over the course of the
show.



Don’t Miss A Single Issue - www.thenettle.com 22

So we’re down to Thor, Jaime and Charles – none of whom looked to
be final contenders before this episode.

At this stage, I’m beginning to wonder if Joel is leaning towards
Charles. He would make an interesting contrast to Joel and his video
experience, while frustrating to Charles who doesn’t want to be known
as the YouTube Guy, may well be appealing to Joel.

Time will tell….

http://www.nextinternetmillionaire.com
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The Genuine Article

Only the best articles from the world of marketing make it into this
section. If you think you have what it takes, email
david@thenettle.com
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How to Create A Super Evangelist

© Sean D’Souza
http://www.psychotactics.com

Do you ever ask a customer:’ Where did you find us?’

And if you do, what do you do with the information? Because by doing
nothing with the information, you're missing out on creating some
super-evangelists for your business.

Remember, it's not what you know. It's what you do that matters. So
what are we going to do, now that we have this information?

Let's look at how 'where did you find us' matters both online
and offline

Imagine you're getting a stream of customers to your practice or
store. Imagine you simply fulfill the orders or get the job done without
asking the client where they came from. What you'd be missing out is
the ability to work out if you have an evangelist or three out there.

Here's what evangelists do

They send tons of clients your way. Never asking for reward, they just
talk about you.

Ah, but suppose you were to reward them. Nothing too extravagant. A
box of chocolates. A gift-voucher perhaps. Do you think the evangelist
would be pleased? Do you think that evangelist would be keen as
pecan ice-cream to send more customers your way?

And if you don't ask where your customers come from, you're missing
out on the biggest source of referrals ever.

Think about it. Suppose a whole horde of customers came from an
article in a certain magazine, where do you think you should publish
your next article? Or where should you put your next ad?

Are the lights going on yet?

And what works offline works twice as well online
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Because you simply have to put in a box in your 'subscribe/contact'
form, and your customer will tell you where she/he came from.

Now that you know where they're coming from, you can do the same
as someone would do offline: Namely send the chocolate. Send the
gift-voucher. Just say a thank you.

Because when you say thank every so often, you're starting to create
super-evangelists (Chocolate-loving, gift-voucher loving super-
evangelists, but evangelists all the same). Evangelists are ignored
simply because most businesses don't know where their customers are
coming from.

If you don't know where your customers come from, how can you say
thank you?

So are you asking the question?

And having asked the question, are you now saying chocolatey thank-
you's?

Personal Experience:

I recommend 'Good to Great' by Jim Collins to everyone I know. I even
have it as part of the Protege Program. And hey, it would be nice to
get a postcard from Boulder, Colorado with Jim's name on it.

But does Jim know? Your evangelists are no different. They'd like a
little attention. You have the ability. You have the technology.

Now say thanks, will ya?

---------------------
Sean D'Souza

2001-2005 Psychotactics Ltd. All Rights Reserved.

Wouldn't you love to stumble upon a secret library of

small business ideas? Find simple, yet electrifying ideas,
on copywriting, public speaking, marketing strategies,
sales conversion, psychological tactics and branding.
Head down to http://www.psychotactics.com today and
judge for yourself. Psychotactics Subscription Page
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Embedding Google Maps in your web
pages

© John Jantsch
http://www.johnjantsch.com

The whole mapping category just keeps getting easier to use. Google
Maps, both mapping and local directory, recently added a feature that
makes it super easy to embed a map rather than simply copy an
image or link to a map.

This means that you can use a map with all the functionality right on
your web page. Many businesses can benefit from this tool, especially
when it comes to local search.

To create a map for your business, simply visit Google Maps, conduct a
search for your business (you’ve got to be in the Google Maps
directory to show up - get listed), hit the “link to this page” link and
copy the HTML code for your map.

Then create directions in text to your business from various routes and
you’ve created some nice local keyword rich content. (This is a good
web content strategy even if your clients don’t need to find your
office.)

John Jantsch is a veteran marketing coach, award
winning blogger and author of Duct Tape
Marketing - The World's Most Practical Small
Business Marketing Guide (foreword by Michael
Gerber, author of The E-Myth) published by
Thomas Nelson

He is the creator of the Duct Tape Marketing small
business marketing system and Duct Tape Marketing Authorized
Coach Network.
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Is Top Search Engine Result Page Ranking
Enough?

© Fred W. Black
http://www.pqInternet.com

You've really been doing your SEO homework and your site has been
creeping up page by page. Finally your site is on the first page of
Google for your keywords. But you're more than disappointed with the
low amount of traffic from all your efforts...

We need to define some terms about SEO before we dig into the
possible reasons. Here are three you must know before dealing with
search engine placement:

SEO: Search Engine Optimization: This is the science of getting a
web page to rank high for a particular Keyword or set of keywords.

SERP: Search Engine Results Pages: These are the pages a search
engine returns as the result of a search. Our goal is to get our pages
to place near or at the top of the results so that more people will find
our sites.

Keyword: the words or phrase that you want a search engine to
associate with your web page and return your web page when
someone searches using that term. For example, if you're selling red
left-handed widgets, then your keyword phrase would probably be red
left-handed widgets.

You may have read the first paragraph above and said “can that
happen?” Everyone assumes that when you finally get a web page on
that magical first page of results that you've hit the traffic jackpot. Not
always.

Below are three reasons why you may not receive the traffic flood you
banked on:
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1) The web page title and description are appealing to a person.

If you followed some bad advice and put a string of words together to
rank well, those words may not read well to a human and therefore
does not generate many clicks to your site.

Remember, a real, living person reading your web page is the target
you're going for. Your web page titles and descriptions should be
engaging to motivate people to click, click, click.

2) Your site is listed at or near the bottom of the first page or search
results vs. the top of the first page of search results.

The first site on the first page receives an order of magnitude more
clicks than the last site on the first page. The closer your page is to the
top the more traffic you'll get.

3) You picked keywords that are not being searched for.

You must always research your keywords. It's too easy to think you
know what people are searching for when you could be wrong about
what the best terms are for your site.

If you find this out, months into using those keywords, it's bad news.
It's easy to edit your web pages; but changing the inbound links to
your web site can impossible.

Why do you care about inbound links? Search engines, put a very high
value on the anchor text in the links to your site.

Let's say you've spent months getting links to your site using the term
"Red Left-Handed Widgets" because when you searched for "Red Left-
Handed Widgets" on Google, it showed 944,000 results.

Later, you finally use WordTracker and check how many people search
for "Red Left-Handed Widgets" and you find that nothing shows up.
Now, you need to find a better keyword phrase that people ARE using
when they search for products or information like yours.

Here's a real example. I helped a fellow web site owner with SEO for
one of his sites. I've left out the name of his site and the actual
keyword used. I did this analysis using the free version of
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Summary:
Select keywords that people are really using when searching.
A page needs to rank high on the first page of results to get massive
traffic. Your web page needs to be related to the keywords(s) being
used.

Suggestions:
Use a good keyword research tool such as WordTracker. Using a
service such as 3WayLinks.Net seems to work. (That's how he was
ranking on the 3rd page of results without any optimization to his
pages.)

Written by Fred Black. Fred Black is an experienced programmer, web
site developer, Internet business operator, and systems integrator…

Visit his Internet Business web site, http://www.pqInternet.com for
Information to help you build a successful Internet Business.
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Something for the
Weekend

Scott Eggleston
Movie Critic

Scott lives with his wife Marne and their twin daughters in Salt Lake City, Utah.
He loves to make movies as well as write about them. Read his old reviews and
other film related ramblings at filmflap.blogspot.com

Movies Reviewed In This Issue:

Rendition

The Comebacks
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Rendition

It’s Oscar season. That time toward the
end of the year when the studios roll out
their “serious” films that have a better
chance at snagging a gold statuette than
pure popcorn fare. These often include
movies with a political bend, which will
hopefully strike a chord and get people
talking.

Rendition is a film that perfectly fits into
the “Hey Academy--look at me!” category.
It’s got big stars and a political axe to
grind.

The good news is that it’s effective and
well made without targeting a specific
individual or party. The bad news is it
could have been fantastic.

After a suicide bomber kills an American field operative in North Africa,
authorities scramble to find those responsible. Egyptian-born U.S.
resident Anwar El-Ibrahimi (Omar Metwally) is detained and
questioned after flying home from overseas.

Despite his having no knowledge of the events in question, he is still
suspected by government official Corrine Whitman (Meryl Streep). She
enacts “Extraordinary Rendition” which allows terror suspects to be
sent out of the country for more persuasive information extraction,
sans their human rights. When Anwar never shows up at the airport
his American wife Isabella (Reese Witherspoon) becomes very
concerned, especially when his name is missing from the passenger
manifest.

Rendition has several different storylines that run concurrently, but to
it’s credit, doesn’t confuse (think Syriana-lite). The script by Kelley
Sane is concise and efficient, suspenseful and informative. Things
move along at a good clip and are never boring.

The film contains many interesting characters, but none are fully
developed the way they should be. They are all passengers on this
train that never stops, but keeps chugging on to its conclusion.
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There are a lot of good actors involved here, and they all do well,
despite being given fairly little to work with. Besides those mentioned,
we get Jake Gyllenhaal (Zodiac) as the one who chooses himself to
replace his murdered colleague and supervise the torture of El-
Ibrahimi. Peter Sarsgaard (Year of the Dog) is his usually excellent self
as aide Alan Smith who wants to help old friend Isabella without
jeopardizing his political career.

There is a great exchange at a party between Whitman and Smith,
where Streep and Sarsgaard go at each other with restrained intensity.
It’s a great actor’s moment, and they both make the most of it.

The story itself is very disturbing (torture under the guise of Homeland
Security), but it doesn’t repel. These scenes are powerful, but this isn’t
Schindler’s List. This is a movie that wants to express it’s message
without forcing you to close your eyes. Some may call this a cop out,
but I think it’s better to make a movie that can reach more audience
members than one that only a few will see due to the hardcore
violence.

Rendition is a sound movie that really pushes no envelopes to make it
great. It tells a solid story of wrongs and those who think they are
right, no matter what the impact on a select few. One theme in the
film is that no amount of political clout has more power than that of an
individual on the inside who can save the day with personal sacrifice.

It’s a good message, and this is a good movie.

Reviewed by Scott Eggleston - filmflap.blogspot.com
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The Comebacks

Should’ve Stayed Home

Hoo boy. When I first saw the trailer for
the new sports parody, The Comebacks,
I laughed. What is more ripe for
spoofing than the sports film?

It’s a great idea, but my heart sank
when I found out the film wasn’t being
screened for critics. It’s not that I wasn’t
allowed to see it that bugged me, but
that I knew I still had to. Then there was
the lack of TV advertising, another giant
red flag and proof that distributor Fox
Atomic had little faith in it.

While the movie isn’t quite the turd I
was expecting, it still stinks pretty bad.

Coach Lambeau Fields (David Koechner)
is terrible at what he does. No matter
what team he takes the helm of, they
always lose. Still wanting to be a winner, he gets one last try as coach
of the Heartland State University Misfits, er Comebacks. Will he be
able to finally prove to his dutiful wife (Melora Hardin) and rebellious
daughter (Brooke Nevin) that he has what it takes?

The Comebacks wants to lampoon every sports film of late, and so we
get references to (in no particlular order) Rocky, Radio, Rudy, Varsity
Blues, Coach Carter, Gridiron Gang, Invincible, Blue Crush, Stick It,
Dodgeball, Miracle and Hoosiers to name a few. All the cliches are
there: The coach coming out of retirement, the troubled player, the big
game, the inspirational speech. It follows the Airplane! style of rapid-
fire (sometimes crude) slapstick, throwing a gag at you with relentless
determination to make you laugh. This is harder than it sounds,
because things get tiresome fast if the jokes aren’t hitting.

Sometimes the movie is funny, but it often feels like a redundant high
school play. Jokes are excuted, but instead of moving on, keep
repeating themselves. An example: the quarterback Lance Truman
(Matthew Lawrence) can’t seem to hold onto the ball. To help him out,
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love interest Michelle Fields (Nevin) offers up her body wrapped in a
bra with football-shaped cups. He tries to grab it, but misses. That’s
funny. The fact that he keeps trying and missing isn’t.

The whole movies is like this - it doesn’t know when to stop.

Another problem is that many of the actors seem to know they’re in a
“funny” movie. Koechner (Balls of Fury) is waaaaay over the top,
chewing scenery like he hasn’t eaten for a week. Most of the actors are
the same way, including Carl Weathers (who played Apollo Creed in
the first four Rocky films), who really embarasses himself here. The
exception seems to be Brooke Nevin (TV’s The 4400) as Michelle, who
plays it straight, and is a pretty good actress. It’d be nice to see her in
a film that doesn’t require her to take her shirt off to get screen time.

While The Comebacks does have its moments of stupid charm, it ain’t
very good. I went in with zero expectations and was mildly amused,
but that’s not what I’d call high praise - just high tolerance.

Reviewed by Scott Eggleston - filmflap.blogspot.com


